Michelle Theriault joined the Good Will-Hinckley (GWH) family in 2014 and is currently the
Marketing and Development Director. Her role includes, but is not limited to, fundraising,
planned giving, communications, events, and grants. Before coming to GWH, she did a lot of
volunteering in the fundraising and events category and co-owned a business. Michelle holds a
Bachelor’s Degree in Marketing Management from Thomas College. Michelle is passionate
about GWH and its mission. She believes in the philosophy of lending a helping hand and
changing lives. Michelle feels fortunate to work for an organization that makes positive changes
in young lives. In her spare time, Michelle enjoys spending time with family and friends,
especially time on the lake with her husband, two kids and granddaughter.



